
We have heard it said before 
— relating more to politicians or 
professional athletes — that char-

acter matters. But what is “character”? It has 
been de�ned as “the features and traits that 
form the individual nature of some person or 
thing.” And the “nature” of a person or thing 
refers to the inborn or inherent qualities of that 
person or thing. 

While it can be argued that a level-measure-
ment sensor, or any other product that we might 
use in our daily work, has “character” de�ned 
by its speci�cations, design and manufactured in 
quality, etc., I am more interested in the charac-
ter of the organization that sells you level mea-

surement and detection devices. The char-
acter of the company you do business with 
does indeed matter and is as important as 
any level measurement product sensor fea-
ture.. However, this is often overlooked. 
It is for this reason I address myself to the 
subject of supplier selection.

Three things de�ne your suppliers’  
character:

1. HANG TIME: We know the term 
“hang-time” from the sports world — e.g., 
in dunking the ball in basketball or punt-
ing in football. However, “hang time” can 
also be applied to de�ning the “stamina” 
a company has in servicing its customer 
base, in addressing dif�cult issues and 
times. Does your supplier hang in there 
through the life cycle of the product they 
sold you? 

2. ATTITUDE OF SERVICE: It seems 
like every company claims to have great 
“customer service” or claims to be “cus-
tomer driven.” Companies employ people 
to provide “customer service.” So do you 
feel well served when dealing with your 
chosen suppliers? Your supplier must have 
a service attitude, a “state of mind.” Does 
your supplier exemplify service? 

3. LIVING THE “GOLDEN RULE”: The 
“golden rule” conveys a basic principle or 
rule of conduct, i.e. treat others the way 
you want to be treated. As a maxim it is 
primarily relevant to individuals, but also 
applies to companies or organizations, 
made up of people with common busi-
ness goals and a shared sense of right and 
wrong. Set your sights on a supplier that 
treats its customers the way you wish to 
be treated and whose actions, when no 
one is looking, are the same as when in 
the public eye. True integrity carries a high 
value.

For more information about level mea-
surement and detection technology, appli-
cation and use, contact the author at  
joe@blueleveltechnologies.com and visit 
www.blueleveltechnologies.com. 

Character matters
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